
NEWS

ONE OF THE UK’s largest
distributors, VIP Computers, is looking
to spread its wings in the face of a
declining components market. 

The firm says its traditional stalwart
areas of components and desktops are
losing out to mobile computing, in
particular smartphones and tablets. 

Dave Stevinson, recently appointed
sales director, told us: “VIP dominates
the components sector, and has by far
the largest market share. We want to
build on that and maintain that, but we
realise the components sector is
shrinking day by day. So we’ve got to
maintain our market share on that

whilst looking at new areas. And that’s
something I’m spending a lot of time
on, seeing what new areas we can put
emphasis on. 

“If you look at the products people
are using today, notebooks and tablets,
they’re all small, portable devices. So
it’s going to be harder to do
components. The components market
will still exist, but will be in some
decline. But I still expect VIP to lead
that sector because that’s our heritage.”

When asked if the tablet market is a
problem for traditional computer sales,
Stevinson added: “First of all it’s
definitely a problem for VIP right now,

because we don’t have a very strong
offering. Unless you sell Apple you
haven’t got a very strong offering on
tablets by default. But there’s a huge
opportunity for us to get strong, by
working with companies like MSI and
Asus who are starting to develop into
that sector – we’ve got good
opportunities ahead of us.”
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HAVING UNVEILED its debut tablet
computer last month, Packard Bell has
told PCR it believes the number of
players in the market will contract in
the coming years, though actual sales
figures will skyrocket. 

And the firm believes it and its sister-
firm Acer are well placed to take
significant share of this upsurge, even if
the market is unable to maintain the
current number of players. 

“If you look at the predictions, the
market will grow in the range of 100

per cent year-on-year in the coming
years worldwide,” said Luca Rossi, PB
vice president. “So that means there is
an estimation of 50 million units in
2011, 100 million in 2012, and 150
million in 2013. So there will be
exponential growth.” 

“Personally I think there will be a
concentration – the current market
leader will continue with all the
significant share. We have an aspiration
for significant share as well. So I do not
believe the market has room for
everybody. Lets say the top three to four
players will hold 90 or 95 per cent of

the share. If you look at it this it is
similar to the rest of the PC industry.” 

However despite high hopes for its
own tablet devices, Rossi does not
believe that market leader Apple and its
iPad can be dislodged from the top-spot
anytime soon. 

“It is my personal opinion, that
doesn’t necessarily reflect the corporate
one, that Apple will continue to hold
all the significant share. In the next
year or two I don’t see any reason why
they would lose the number one spot,
but their dominance will be reduced
significantly in terms of market share.” 
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