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UK components and peripherals distributor VIP has officially 

launched its new website, which it claims offers advanced 

usability and an impressive line-up of new features. The new 

site showcases the VIP vendor portfolio, which the distributor 

hopes will generate brand awareness and drive sales.

Joanne Meredith, marketing manager at VIP, commented: 

“The new website is much more user-friendly and underlines 

our commitment to providing our customers with a reliable 

and hassle-free service”.

VIP have added a range of new features but ensured that 

simplicity and usability have not been compromised. New

RSS feeds keep subscribers up-to-date with the latest VIP, market and XML news. The homepage 

now includes a quick search tool, enabling users to access a specific product page through the 

input of a single order code. To be kept informed of special offers and new products from VIP, cus-

tomers can also sign-up for a daily e-shot by submitting their e-mail address on the homepage.

A number of useful features have been retained from the previous site including a series of refer-

ence tools for access to XML feeds via VIP’s DAS service, live stock and up-to-date pricing, full 

customer account history details and a complete database of product images and specifications.

On a day-to-day operational level, customers can communicate in an instant with every depart-

ment via the express e-mail function and even manage their account and returns online. Site 

security is maintained through password access where required. VIP Computers is one of the UK’s 

largest independent distributors of components, peripherals and consumer products. VIP oper-

ates as a pan-European distributor based in the UK, with offices in Holland, Spain and Taiwan. 

Group turnover was in excess of US$240m for the year ending June 2008.


